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Responses to Published Data 

• Crisis management requires anticipation  
• Amassed data analyzed and published 

frequently 
• New attention to surgeon data 
• Consumer habits changing slowly 
• Data flawed, but won’t disappear 









ProPublica Surgeon Scorecard 

• Accuracy of complication inferences 
• Questionable case assignments 
• Hospitals assumed equivalent 
• Limited case risk-adjustment 
• Poor measurement reliability 

 
• Calls for better, transparent data - including 

release of NSQIP data 
 



• Social network for Physicians 
• Includes self-reported compensation and 

other data 
• Linked In-type business model 
• Tied to US News & World Report 
• Hospitals encourage Physicians to join 
• Sells data to physician recruiters and others 
• More members than AMA + ACS combined 

 



Crisis Response Strategy  

• Use your team – huddle ASAP 
• Answer early 
• Designate experts as spokespeople 
• Favor a timely answer over a complete one 
• Complain if the reporting is wrong 
• Apologize early 
• Seek allies 
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